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Fenabrave estimates the number of new vehicles 
licensed in Brazil in 2016 could drop up to 5% 

when compared to this year. According to figures 
divulged to the press on Tuesday, 17, Brazilians should 
acquire approximately 2,414,000 automobiles, light 
commercial vehicles, trucks, and bus chassis next year. 

Market
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new drop in sales in 2016
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For this year, the estimate calls for sales of 2,539,000 
units.

The president of the association, Alarico 
Assumpção Júnior, said he does not see any signals 
the scenario will change next year. According to 
the businessman, the lack of consumer confidence, 
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which is now also afraid of unemployment, drives the 
decision to postpone investment in a new vehicle and, 
as a result, the market drops.

“The consumer is looking at his neighbor or 
a parent lose their jobs, and retracts. Additionally, 
there is high inflation, rising interest rates, and credit 
restrictions, with more rigorous procedures established 
by banks. However, the biggest difficulty derives from 
the lack of the Brazilian consumer confidence.”

According to Fenabrave, the truck segment 
should be the only sector to register a positive 
performance in 2016, recovering part of the 46.7% 
estimated drop for this year. The association figures 
indicate sales of 75,000 trucks next year, representing 
a growth of 6.8% when compared to the projection for 
2015.

According to Alarico Assumpção Júnior, the 
record harvest expected by the sector should leverage 
sales of new trucks, despite a new projection of a 
negative GDP performance in 2016.

The passenger and light commercial vehicles 
segment should register a drop of 5.2% next year, 
representing 2.3 million units, when compared to the 
2.5 million units estimated for this year. Sales of bus 
chassis should total 19.0 thousand units, representing 
a drop of 4.2% when compared to the 19.9 thousand 
units projected for 2015.

However, there is a component that could - 
positively - affect these estimates. The association’s 
leader said he is confident in the possibility of a 

fleet renewal project, which has been discussed by 
a number of associations linked to the automotive 
industry and the government since the 2013 edition of 
the Fenatran tradeshow, which could be implemented 
next year.

“The fleet renewal (program) is on its way. It 
reached the last stage within the government, ready for 
approval,” he stated, adding that there is a possibility 
passenger and light commercial vehicles may be 
included in the program. “The project definitely does 
away with old cars on the streets. A sort of death 
certificate of the vehicle should be issued. I’m confident 
it will go into effect in 2016.”

If this actually occurs, the association will 
certainly change its projections for the market next 
year, guaranteed the president of the association.

November - The first half of the month registered 
an increase in new vehicle license registrations of 
9% when compared to the same period in October, 
representing 108.5 thousand units, an average of 10.8 
thousand units per working day.

However, when compared to the first half of 
November of last year, the market continued to drop 
significantly: down 32.5%, from 160.8 thousand units 
to 108.5 thousand units.

Year to date, sales totaled 2.3 million units, 
representing a drop of 24.7% when compared to the 
3.0 million new vehicles licensed during the same 
period in 2014.

Market
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Approximately 100 persons participated in the 
1st Regional Automotive Forum of Minas Gerais 

on Monday, 15, at the Ouro Minas Hotel, in Belo 
Horizonte, state of Minas Gerais, promoted by AutoData 
Editora.

The debates focused on the opportunities for 
expanding the automotive parts park in the state and 

Forum

Opportunities for  
automotive industry parts 
in Minas Gerais state

Alzira Rodrigues | alzira@autodata.com.br

the increase in business not only with other states, but 
also abroad.

The director of economy at Fiemg, the Federation 
of Industries in the state of Minas Gerais, Guilherme 
Velloso Leão, opened the event highlighting the 
significance of the automotive sector for the state’s 
economy: “It is the second biggest ICMS tax generator 
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in the state, accounting for revenues of R$ 1.83 billion 
last year, that is, 5% of total revenues and 10% of the 
revenues from the manufacturing sector.”

Leão added that there is space for growth in the 
local production of automotive parts. According to 
figures divulged at the AutoData Forum, the content of 
vehicles produced in the state involve an average 5.5% 
of imported material, while 18% are acquired from 
other states:

According to him, the state of Minas Gerais has 
potential to consolidate a second automotive pole in the 
southern region. “The Metropolitan region is already 
saturated. We need to strengthen new frontiers and that 
region is, geographically, very strategic.”

The first vice president of Anfavea, Antônio 
Megale, highlighted the relevance of the state as the 
second biggest vehicle production pole in Brazil and 
took advantage of the event to draw an overview of 
the sector this year. Regarding the domestic market, he 
argued that daily sales volumes apparently have already 
reached the bottom of the well and should stabilize 
themselves in the coming months. As for exports, he 
demonstrated more optimism.

Megale recognized vehicle manufacturers have 
partially abandoned foreign markets during the period 
in which there was high domestic demand. However, 
he sees continued good foreign sales perspectives 
next year: “We are strongly working with the federal 
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government to open new bilateral trade agreements, 
with good perspectives for business with Africa and 
Asia.”

Similar to Megale, the purchasing director of 
CNH Industrial Latin America, Osias Galantine, spoke 
about the good foreign sales perspectives, revealing the 
company’s project to foment local suppliers to export to 
the group’s plants throughout the world.

CNHi is investing US$ 80 million in the local 
production of automotive parts, a program that involves 
principally incentives for production in Minas Gerais. 
The biggest investment is being made by Iveco, in Sete 
Lagoas, where it is creating an industrial condominium 
capable of housing up to 20 suppliers - two have already 
been confirmed - with potential revenue generation 
estimated at R$ 400 million per year.

Currently, CNHi is purchasing US$ 135 million in 
automotive parts per year. It has 762 suppliers spread 
throughout the country, with only 24%, that is, 181, 
established in Minas Gerais.

The regional director of Sindipeças in Minas 
Gerais, Fabio Sacioto, informed at the AutoData Forum 
that the Regional Competitive Program, which will 
encompass a positive agenda for the automotive sector, 
will be launched on December 2 at the state’s industry 
federation, Fiemg.

Among its objectives, training of labor, stimulus 
for vehicle inspection, and the expansion of the 
automotive industrial park in the state. According to 
Sacioto, the automotive parts industry in the state of 
Minas Gerais is managing to expand its businesses into 
other states:

“During the past two years, vehicle production 
dropped 30% and the drop in revenues from 
automotive parts manufacturers in the state was 

smaller, 19%. This demonstrates that the share in sales 
destined to locations outside the state has increased. 
Many automotive parts producers from the state of 
Minas Gerais have also started selling this year to Jeep’s 
plant, from FCA, in the state of Pernambuco.”

Sacioto participated in a suppliers panel at the 
AutoData Forum, which also had the presence of Marco 
Aurélio Rangel, president of FPT Industrial, and Osmer 
Nogueira Dias Fiorese, sales manager at ArcelorMittal 
Tubarão.

Rangel spoke about FPT’s program for local 
production of parts, which has the main objective 
of reducing costs, while Fiorese highlighted the 
development of new high resistance steel, which has 
had a good feedback from vehicle manufacturers.

Forum
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Exports

CNHi opens its global  
doors to Brazilian suppliers

Alzira Rodrigues | alzira@autodata.com.br

With 165 units spread throughout the world, 
and active in 190 markets, CNH Industrial 

decided to open its global doors to Brazilian 
suppliers interested in exporting to the group’s other 
manufacturing plants, principally in Europe, United 
States, and Asia. The company has already identified 
60 items that local parts producers could ship 
abroad, and, as a result, generate additional revenues 
estimated at around R$ 60 million.

The information was divulged by the purchasing 
director of CNH Industrial Latin America, Osias 
Galantine, at the 1st Automotive Regional Forum 
in the state of Minas Gerais, which took place on 
Monday, 16, promoted by AutoData Editora. During 
the day-long event, which was attended by 100 
executives, opportunities for business in the state 
were debated.

Also present at the event, the purchasing 
manager of CNHi, George Ferreira, provided a few 
details about the incentives the group decided to 
provide its suppliers for expanding foreign sales. 
According to him, the 60 items initially identified are 
part of a pilot project that should be expanded in the 
future:

“There are between 15 and 20 suppliers in this 
pilot project, for which we are opening all of our 
plants in Europe, United States, and Asia. One deal has 
already been closed, for example, for the supply of a 
sugarcane harvesting component produced in China.”

Osias Galantine
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According to Ferreira, the chosen suppliers 
have products validated by CNHi globally, that is, are 
already domestically and internationally certified.

Iveco also - CNHi, which comprises the Iveco, 
FPT, Case and New Holland brands of agricultural 
and industrial machinery, is not only investing to 
strengthen local partnerships, but also is searching 
for new domestic suppliers to expand the local 
content ratio of its products. The group is investing 
US$ 80 million to produce parts locally, including the 
establishment of an Iveco industrial condominium 
located in Sete Lagoas, in the state of Minas Gerais.

The project calls for up to 20 suppliers, including 
eight which have already reserved space and two 
that have already signed contracts. At the AutoData 
Forum, conducted at the Ouro Minas Hotel, in Belo 
Horizonte, state of Minas Gerais, Galantine revealed 
that one of the first companies to confirm its presence 
is Tenneco. The company supplies exhaust and gas 
after-treatment systems.

According to Ferreira, the Group had already 
begun the local production process for these items 
and the objective is to have practically 100% of the 
domestic supply in the future. Also present at the 
AutoData Forum in Minas Gerais, Iveco’s director of 
sales, Osmar Hirashiki, said the local content ratio 
today stands at 60%-70%, depending on the model, 
but there is room for expansion.

According to him, the company is helping its 
suppliers to export so they can achieve better balance 
in relation to the domestic market. “One the recovery 
comes, it will be fast. We need to prepare our suppliers 
for this,” he predicted.

Other participants of the AutoData Forum in 
Belo Horizonte were Armando Carvalho, director 
of commodity purchases at FCA, Fiat Chrysler 
Automobiles, and Luiz Carlos Moraes, director of 
communication and institutional affairs at Mercedes-
Benz do Brasil.

According to Carvalho, Fiat has 123 suppliers in 
the state of Minas Gerais, including 60 that are located 
within a 50 km radius.

The Mercedes-Benz director revealed that R$ 
700 million will be invested by the company at its 
plant located in the city of Juiz de Fora, where it will 
concentrate its truck cabin production. So far, R$ 450 
million have already been invested. The executive 
added that Mercedes-Benz has a high local content 
ratio, averaging 85%, adding that “in some models, it 
reaches 100%.”

Exports
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Perhaps the Top 10 best-selling brands of passenger 
and light commercial vehicles in the Brazilian 

market should gain an additional participant by the 
end of the year. This will depend on the performance of 
Mitsubishi, 10th in the ranking, and Jeep, 11th, during 
November and December.

Between January and October, the volume 

Ranking - Passenger and Light Commercial Vehicles

Jeep can make it to the  
Top 10 by the end of  the year

André Barro | andreb@autodata.com.br

gap between both brands was at 6.9 thousand units: 
Mitsubishi registered 35.4 thousand units, when 
compared to 28.5 thousand units licensed by Jeep - 
driven by the performance of the Renegade, which, in 
October, managed to make its way into the 10 best-
selling models of the Brazilian market.

Last month, Jeep closed in the 9th position of the 
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ranking, with 5.7 thousand units licensed, ahead of 
Nissan, with 4.5 thousand units, and Mitsubishi, with 
2.9 thousand units. The difference eliminated by Jeep, 
2.8 thousand units, would not be enough to reduce 
the advantage held by Mitsubishi for the year, because 
there are only two months left. However, it opens the 
possibility of a change in the ranking, which follows 
without any new brands since the middle of last year, 
when Mitsubishi itself overcame Citroën in sales.

Changes occurred, however, only in the 
composition of the ranking. Hyundai definitely 
moved into the 5th position that had been occupied 
by Renault, opening an advantage of more than 
20,000 units during the first 10 months of the year, 
even despite suffering a drop of 11.5% in sales when 
compared to the first 10 months of last year - the 
French brand registered a drop of 20.7% during the 
same period.

Both, however, gained share, since the overall 
market registered a drop of 23.3%. Hyundai closed the 

period with a 7.1% market share, while Renault closed 
with 7.2%.

Toyota’s moving into the 6th position occupied by 
Renault was slightly countered. The difference between 
the two, which stood at slightly more than 2000 
vehicles between January and September, increased to 
2.5 thousand units during the period ranging between 
January and October of this year, providing the French 
with additional room to breathe. The Japanese brand 
closed the period with a 7.1% market share.

Driven by the success of the HR-V, Honda is the 
only manufacturer to register a positive performance 
in sales from 2014 to 2015. New vehicle license 
registrations increased 15.2%, providing the brand with 
a 6% market share.

At the top, the order is maintained: Fiat, 1st, 
followed by General Motors, Volkswagen, and Ford. 
Individually, in October, Chevrolet led the month’s sales 
with almost 1000 units ahead of Fiat, which closed in 
the second position.

 
Manufacturer YTD/15 YTD/14 % Change Market Share
Total 2 070 133 2 699 295 -23,3%  

1º Fiat 372 149 576 287 -35,4% 18,0%
2º GM 319 445 469 453 -32,0% 15,4%
3º Volkswagen 308 889 471 666 -34,5% 14,9%
4º Ford 217 131 244 034 -11,0% 10,5%
5º Hyundai 168 583 190 397 -11,5% 8,1%
6º Renault 148 487 187 229 -20,7% 7,2%
7º Toyota 145 997 155 072 -5,9% 7,1%
8º Honda 125 075 108 536 15,2% 6,0%
9º Nissan 50 967 56 222 -9,4% 2,5%

10º Mitsubishi 35 398 48 398 -26,9% 1,7%

Light Vehicles - Domestic Market Sales
Source: Anfavea

Ranking - Passenger and Light Commercial Vehicles
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The Central Bank of Argentina cut 75% of the quota 
of dollars vehicle manufacturers in that country 

have the right to purchase for paying for imports of 
complete vehicles and automotive parts necessary for 
their local production.

The information was published by the local 
newspaper Clarín, based on a report issued by the 
country’s Central Bank.

Next month, vehicle manufacturers in Argentina 
will be allowed to acquire only US$ 48 million to honor 
their foreign payments from deals in the US currency. 
At the end of the first semester, the local government 
and Adefa, the local vehicle manufacturing industry 
association, closed a deal to offer up to US$ 200 million 
per month: for payment of imports of vehicles and parts.

This value, according to Clarín, however, was 
made available only in July and, since then, was reduced 
to US$ 150 million, and later to US$ 100 million, and 
now, to only US$ 48 million.

With the presidential election moving on to 
the second round, vehicle manufacturers’ hopes of 
improvement in this situation by the end of the year are 

Mercosul

Argentina cuts 75% of   
the dollars available  

to vehicle manufacturers
AutoData Newsdesk | redacaoad@autodata.com.br

slim. According to a source heard by the newspaper, 
“with this value (of US$ 48 million), it is impossible to 
sustain imports of automotive parts and, as a result, 
the reduction of vehicles itself” - according to Adefa, 
vehicle production in Argentina totaled 45,000 units in 
October, a drop of 25.6% when compared to the same 
month last year, and a drop of 14.6% when compared to 
September.

As a result, the market in Argentina, which is 
increasingly restricted to local vehicles due to the lack 
of imported models, as a result of the lack of foreign 
reserves used, when available, to pay for imported parts, 
could present even more modest results given the also 
possible lack of models produced locally in face of this 
scenario.

According to the Clarín, many vehicle 
manufacturers are frequently interrupting production 
in Argentina, in short periods of a few days, given the 
lack of automotive parts. However, officially, the reason 
presented is usually the need for technical maintenance 
or shipment of replacement parts to the dealers, stated 
the newspaper.
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