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With a small dose of exaggeration, one can say that Renault’s Brazilian operation is close 

to becoming a manufacturer - and increased seller - of almost exclusively sport utility 

vehicles or products with similar concept.

With the announcement of the local production of the Kwid and the Captur, in addition to the 

import of the Koleos, according to Fabrice Cambolive, President of Renault Brazil, the vehicle 

manufacturer will have potentially more than 50% of its sales concentrated in the segment soon, 

perhaps already in 2017.

It shouldn’t be difficult to arrive at this objective. The company’s plant in São José dos Pinhais, in 

the state of Paraná, already produces the Duster sport utility, as well as the Sandero Stepway, the 

hatchback’s version with the so-called spirit that is pursued by the customers who aspire for a 

legitimate sport utility.

Vehicle manufacturer

Many eggs in the same basket
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Both already account for around 27% of the brand’s sales in Brazil between January and October 

this year, representing 33.1 thousand units from total Renault sales of 121.5 thousand vehicles, 

according to Fenabrave. The remaining 73% is divided among the Clio, Logan, Sandero, Fluence, 

and the Oroch pick up - which registered 11.7 thousand license registrations already during the 

period, in addition to the Master and Kangoo light commercial vehicles.

The Kwid, in reality, is far from being a sport utility vehicle. However, Renault will use marketing 

and aesthetic nuances, such as in the Sandero, to position it closer to the segment. Nevertheless, 

the compact will be the brand’s entry-level model that will replace the Clio, which has occupied 

the position for years.

The President of Renault says the brand’s increased choice towards sport utility and similar 

options is based on projections. According to him, “The segment should grow a lot more than 

the Brazilian market in the coming years.” This is a global - and regional - phenomenon. Olivier 

Murguet, the automaker’s President for Latin America, believes that SUVs will exhibit a similar 

behavior in Central and South American markets.

Therefore, Cambolive wants to dedicate a significant share of production to the Captur, which 

went into production this month and is scheduled to go on sale in February, and the Kwid, which 

is going into production sometime during the first semester, for export. “We will have many 

opportunities and potential for these models out there as well as for the hinges,” the executive 

stated, also confirming that the Capture will be shipped to Argentina and Colombia.

The share of products shipped abroad from the Ayrton Senna Industrial complex has increased. It 

is working at 85% of its capacity, on two shifts, that is, 60 vehicles per hour. On average, it is over 

20%. However, in the case of some models, such as the Oroch pickup, it already accounts for 35% 

of production.

The new president, which has been in Brazil for only one year, believes that the new products 

will enable the automaker to reach an 8% market share, perhaps already next year, which would 

represent an additional half of a percentage point when compared to its current share, which he 

hopes to maintain until the end of 2016.

Vehicle manufacturer
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Machinery

The result of a three-year project, Case Construction Equipment will produce at its plant in 

Contagem, in the state of Minas Gerais, five additional hydraulic excavators, which, until now, 

have been imported. The company invested R$ 36.5 million to put together an assembly line, 

engineering projects, and the development of local suppliers.

According to Carlos França, the company’s marketing manager for Latin America, “During the 

project, the concern was to search for partners capable of delivering minimum local content 

without differences between the products that are already offered in the US and European 

Case Construction increases local 
content
Décio Costa | decio@autodata.com.br
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Machinery

markets. We managed to achieve 70% of local components, which enables us to offer available 

financing, such as Finame and Finame Agrícola, and the Pronamp lines.”

The new products belong to the C Series and meet the requirements from 13 to 40 tons. “This 

enables Case to meet 90% of the market’s demand for excavators, in addition to increasing local 

production of the brand’s models by more than 40%.”

According to Roque Reis, the company’s vice president for Latin America, the local project also 

had the objective of delivering more advantages to the market. In addition to access to credit lines, 

“customers are also more protected from the exchange rate variations, with greater availability of 

parts and, therefore, more agile repairs,” he stated in a press release.

Case was already producing twelve models in five assembly lines: the CX220 hydraulic excavator; 

the W20E, 621D, 721E and 821E loaders; the 580N backhoe loader; the 845B, 865B, and 885B 

motor graders; and the 1150L, 1650L, and 2050M track loaders. The remainder of the 32 models 

offered in the market was imported. With the entry into local production of the five additional 

models, the total number of locally produced models has increased from twelve to seventeen.

According to the manufacturer, the new C Series consumes 14% less fuel, on average, when 

compared to the previous version and offer greater durability of the implements, such as the arm/

dipper, boom and bucket. The equipment can be used in light to heavy mining applications.

Despite the retraction currently experienced by the country’s construction market, França is 

betting on a turnaround soon, which, however, should not return the market to its peak level of 

30 thousand units in sales, in 2013. Between January and September of this year, sales totaled 

6 thousand units, “but a study conducted by Sobratema, the Brazilian Mining and Construction 

Technology Association, indicates there is a consensus that the machinery segment should register 

a growth of 10% next year.”
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Result

The automotive parts sector’s foreign trade balance has already reached a deficit of US$ 4.39 

billion during the first 10 months of this year, which is 14.2% less than the deficit registered 

during the same period last year. The information was compiled by Sindipeças, based on data 

from the MDIC, Ministry of Industry, Foreign Trade, and Services.

The result already exceeds the association’s projection of a US$ 4.03 billion deficit for 2016, which 

would represent a drop of 28.1% when compared to the US$ 5.6 billion deficit registered last year.

During the first ten months of the year, autoparts exports to 179 markets totaled US$ 5.44 billion, 

representing a drop of 15.7% when compared to the same period last year. Imports registered a 

drop of 15.1% when compared to the same period last year, totaling US$ 9.83 billion.

In October, the foreign trade deficit for the sector closed at US$ 556.3 million, an increase of 

37.7% when compared to the same month last year. Exports totaled US$ 545.1 million, while 

imports totaled US$ 1.1 billion, representing a drop of 12%, and an increase of 7.6%, respectively, 

when compared to the same month last year.

Argentina was the major market for Brazilian autoparts. Between January and October, exports 

to that country totaled US$ 1.52 billion, representing a drop of 29.7% and a share of 28% of total 

exports, followed by the United States, with a share of 16.2% of Brazilian autoparts exports, US$ 

880.9 million, representing a drop of 15.2% when compared to the same period last year.

The United States, however, was the major origin of automotive parts imports into Brazil. During 

the first ten months of the year, imports from that country totaled US$ 1.35 billion, representing 

a drop of 6.7% when compared to the same period last year. The result represented 13.8% of the 

value of imports of automotive parts. Germany followed in the second position, accounting for 

10.38% of the total value of autoparts imports during the first ten months of the year.

Autoparts: US$ 4.4 billion deficit.
AutoData Newsdesk | redacaoad@autodata.com.br
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Mercedes-Benz: 
Uncontested 
leadership.
Décio Costa | decio@autodata.com.br

Pending an extraordinary fact, outside of any radar, Mercedes-Benz should not lose the 

leadership position in truck sales in 2016. During the first ten months of the year, the 

company closed 983 units ahead of second-ranked MAN.

From January to October, the market absorbed 12,312 trucks from the company in São Bernardo 

do Campo, SP, which represented a 29.1% share, when compared to the 11,629 trucks licensed by 

the company in Resende, RJ, with a 27.48% market share.  The volume represented a 24.77% drop 

in sales of Mercedes-Benz trucks during the first ten months of the year, against a drop of 31%, 

experienced by the market, and a drop of 30.3% from its major competitor.

Far behind, Ford Trucks appears in third position, with 6,560 trucks licensed up to October, a 

significant drop of 42.25% in comparison to the same period in 2015. The volume represented 

a market share of 15.5%.  With 10.94% of the truck market, and in fourth place in the ranking, 

Volvo, the company from Curitiba, PR, registered sales of 4,628 units, a drop of 35.19% when 

compared to the same period last year. It was followed by Scania, with sales of 3,592 trucks, 

representing a market share of 8.49%. The volume was 17.92% lower when compared to the 

same period last year. It is worth remembering, however, that both Volvo and Scania participate 

only in the semi-heavy and heavy trucks segments.

Iveco also registered a sharp drop in sales of 40%. During the first ten months of the year, 2,165 

mailto:decio@autodata.com.br


8

11.14 to 11.19.2016

of its trucks were licensed, against the 3,674 units licensed during the same period last year. The 

performance of the manufacturer from Sete Lagoas, MG, provided a 5.12% share of the market. 

DAF closed the period in the seventh position of the ranking, and, unlike all of the other truck 

makers, is the only one to register a growth in sales, although its basis for comparison was small. 

Between January and October, the market absorbed 534 of its trucks, up 52.57% when compared 

to the 350 units licensed during the same period last year. The manufacturer installed in Ponta 

Grossa closed the first ten months of the year with a 1.26% market share. 

The list follows with FCA in the eighth position, with an approximate 1% share, Agrale with a 

0.41% share, and International, with a 0.13% share of the truck market.

Buses - Mercedes-Benz also continues in the bus chassis market leadership position, with more 

than half of the total market: 55%. During the first ten months of the year, it registered sales of 

5,439 bus chassis, representing a 25.73% drop when compared to the same period last year. The 

drop was approximately 7 percentage points lower than the drop experienced by the overall 

market, 32.31%.  

Mercedes-Benz’s year-to-date performance represented an advantage of 3,912 units in sales when 

compared to second-ranked MAN. The Resende company registered sales of 1,527 units during 

the first ten months of the year, a drop of 51.07% when compared to the same period last year. Its 

performance represented a 15.45% market share.

Agrale followed closely in the third position, with a 13.93% share of the bus chassis market. The 

company sold 1,377 units from January to October of this year, representing a drop of 31.73% 

when compared to the same period last year.  

Iveco followed, with a 6.81% market share based on sales of 673 units (-36.09%). Volvo closed 

the period in the fifth position, with sales of 582 bus chassis, representing a 5.89% market share. 

Scania closed in the sixth position, with sales of 242 bus chassis and a 2.45% share, followed by 

International, with sales of 12 bus chassis and a 0.12% share.
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