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The German government signed an agreement with 
Brazil to encourage the development of electric 

vehicle mobility in the country. According to information 
from the site of the Ministry of Development, Industry, 
and Foreign Trade, MDIC, both nations signed an 
agreement of technical cooperation that encompasses a 
four-year project and investments valued at €5 million 
from BMZ, the German Ministry of International 
Cooperation and Economic Development.

The project will be coordinated by MDIC, with 
the Cooperation Agency of the Brazilian Ministry of 
Foreign Relations, with the support from GIZ, the 
German Corporation Agency. Among the initiatives, the 
creation of guidelines for financing lines, support of the 
dissemination of innovative technologies, and consulting 
provided to the Brazilian government, associations, and 

Industrial policy

Brazil and Germany sign 
agreement to encourage  
the development of   
electric mobility
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private sector representations about the management of 
fleets of electric and hybrid vehicles.

“Germany already possesses know-how regarding 
more efficient propulsion technologies,” stated Margarete 
Gandini, director of the Department of Industries for 
the Mobility and Logistics at the MDIC, in its web portal. 
“Their contribution will be of extreme significance for the 
development of public policies and the creation of new 
business models.”

According to Gandini, electric vehicle mobility, 
which is already a global reality, has two important 
strands: industry and logistical mobility. “The industrial 
supply policy should be geared at solutions and deliveries 
that encompass both these strands.”

On Thursday, 10, teams from Brazil and Germany 
belonging to a number of different organizations met 
in Brasilia, DF, to discuss the Brazilian scenario and 
appropriate measures at the Urban Areas Efficient 
Propulsion Workshop

Last year, as a form of encouraging the use of more 
efficient vehicles, the government reduced the import tax 
applied on electric and hybrid vehicles. Their presence in 
the country’s market, however, is still shy: during the first 
two months of the year, only 122 units where licensed, 6 
units below the number of units licensed in 2015 during 
the same period.
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Ranking of passenger and light commercial vehicles

Configuration of  the light 
vehicles ranking changes 

significantly during the first 
two months of  the year

André Barros | andreb@autodata.com.br

A new leader, advance of the Japanese, the loss of 
a comfortable 4th position.... The configuration 

of the passenger and light commercial vehicles sales 
ranking provided good surprises at the end of the first 
two months of this year when compared to the results 
of the same period last year. The 31% drop in sales 
experienced by the segment contributed to toughen 
market competition and brands with products that fit 
the taste of Brazilian consumers are collecting victories, 
advancing steps.

Starting by the leadership: GM has closed January 

ahead of the pack, having resisted at the end of the first 
two months - also increasing its distance from Fiat, now 
in the 2nd position, by 40 units. They now stand apart 
by a total of 4000 vehicles.

However, it is not possible to emphatically state 
the market has a new leader. Last month, Fiat launched 
the Toro pickup, which, if the brand’s objectives are 
confirmed, would add 4000 units/month to the 
volume. In April, the company plans to launch the 
Mobi compact, which will certainly represent a higher 
volume.
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From the first two-month period in 2015 to the 
same period this year, Fiat lost 5.5 percentage points in 
market share, resulting from a drop of 47.9% in sales. 
During the same period, GM experienced a 34.8% drop, 
resulting in a 1.5 percentage point drop in market share, 
sufficient to celebrate the market leadership.

Volkswagen experienced a drop of 42.4% in 
sales during the period. The brand expects to recover 
a little portion of market share in the coming months, 
after launching a facelift of the Gol and providing more 
attractive prices to the Saveiro.

Another important change in the ranking was the 
loss of the 4th position by Ford, which appeared to be 
comfortable in that position. The 43.3% drop in sales 
experienced by the brand during the first two months 
of the year, made Hyundai, which experienced a drop 
of only 6.3%, move into the position, eliminating the 
difference of more than 13,000 units from one year to 
the other.

Ford also ran the risk of losing an additional 

position: by only 300 units, the band managed to stay 
ahead of Toyota, 6th in the ranking. The Japanese 
experienced a growth of 2.2% during the first two 
months of the year, moving up one position in the 
ranking, the same situation experienced by Honda, 
which maintained the same results achieved during the 
first two months of 2015, remaining in the 7th position.

Both brands closed ahead of Renault, now in 
the 8th position of the ranking - last year, the brand 
was fighting for the 5th position with Hyundai. Sales 
of the French brand decreased 27.2% during the first 
two months of the year. The positive side is that the 
company gained 0.2 percentage points in market share.

Changes continued: Chrysler, with the success of 
the Renegade, moved into the 9th position. It overcame 
many brands, among them, Nissan, which now closes 
the ranking of the 10 best-selling brands in the Brazilian 
market - during the period, its sales dropped 15.8%, 
while market share increased 0.4 percentage points, but 
not enough to maintain the 9th position.

 
Manufacturer YTD/16 YTD/15 % Change Market share

Total 292 091 423 529 -31,0%  

1º GM 48 838 74 926 -34,8% 16,2%

2º Fiat 44 517 85 506 -47,9% 14,7%

3º Volkswagen 40 577 70 459 -42,4% 13,4%

4º Hyundai 28 719 30 658 -6,3% 9,5%

5º Ford 24 830 43 760 -43,3% 8,2%

6º Toyota 24 517 23 993 2,2% 8,1%

7º Honda 19 837 19 827 0,1% 6,6%

8º Renault 19 213 26 404 -27,2% 6,4%

9º Chrysler 9 284 1 122 727,5% 3,1%

10º Nissan 8 232 9 775 -15,8% 2,7%

Light vehicles - Brazil Domestic sales - January and February 2016
Source: Anfavea

Ranking of passenger and light commercial vehicles
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The Brazilian heavy truck market closed the first 
two months of the year with a new leader: with a 

difference of 31 units, Mercedes-Benz overcame MAN 
Latin America, moving into the highest position in the 
podium.

The performance of both brands during the period 
explains this inversion of positions. While the new 

Ranking of commercial vehicles

Mercedes-Benz moves into  
the leadership position  
in the heavy truck market

André Barros | andreb@autodata.com.br

leader experienced a drop in sales of 19.4% during the 
period - below the market drop of 35.5% -, MAN lost 
37.6% of sales. In terms of market share, MAN lost 0.9 
percentage points, while Mercedes-Benz acquired 5.5 
percentage points during the period.

This was the only change at the top of the ranking. 
Despite drops in sales, Ford, Volvo, Scania, and Iveco 

 
Manufacturer YTD/16 YTD/15 % Change Market share

Total 8 268 12 815 -35,5%  

1º Mercedes-Benz 2 389 2 965 -19,4% 28,9%

2º MAN 2 358 3 780 -37,6% 28,5%

3º Ford 1 198 2 445 -51,0% 14,5%

4º Volvo 1 064 1 360 -21,8% 12,9%

5º Scania 561 907 -38,1% 6,8%

6º Iveco 437 733 -40,4% 5,3%

7º FCA (RAM) 120 0 – 1,5%

8º DAF 83 57 45,6% 1,0%

9º Agrale 40 41 -2,4% 0,5%

10º International 5 22 -77,3% 0,1%

Heavy Trucks - Brazil Domestic sales - January and February 2016
Source: Anfavea
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maintain their respective positions, as well as DAF, 
Agrale, and International, respectively in the 8th, 9th, 
and 10th positions.

A change in the 7th position of the ranking: 
Hyundai-Caoa, which licensed an insignificant volume 
of 2 trucks during the first two months of the year, 
exited, being replaced by RAM, an FCA brand that sells 
large pickups that, due to their size, are included in the 
light trucks segment.

Buses - By holding onto the leadership position in the 
bus chassis market, Mercedes-Benz conquered a double 
1st place during the first two months of the year. In 
buses, the brand holds more than 50% of the market, 
despite a 39.5% drop in sales - the market dropped 
49.1%.

It also increased the distance from the 2nd 

position, MAN, once again. Sales of chassis produced in 
Resende dropped 62.2% during the period.

It was followed by Agrale, mobile, Iveco, Scania, 
and International. All of them have something in 
common: sales volumes below the ones achieved during 
the first two months of 2015.

 
Manufacturer YTD/16 YTD/15 % Change Market share

Total 1 733 3 403 -49,1%  

1º Mercedes-Benz 901 1 490 -39,5% 52,0%

2º MAN 348 946 -63,2% 20,1%

3º Agrale 304 478 -36,4% 17,5%

4º Volvo 106 209 -49,3% 6,1%

5º Iveco 59 230 -74,3% 3,4%

6º Scania 11 35 -68,6% 0,6%

7º International 4 15 -73,3% 0,2%

Buses - Brazil Domestic sales - January and February 2016
Source: Anfavea

Ranking of commercial vehicles
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The Hyundai HB20 continues to conquer glories in 
Brazil. After closing last year with an 3rd place in the 

ranking, the compact hatchback was not satisfied with a 
solid second-place achieved during the first two months 
of this year, overcoming the Fiat Palio: at the beginning of 
March, based on sales up to Wednesday, 9, it moved into 
the leadership position in the sales ranking by model.

According to Fenabrave data, approximately 3.6 
thousand units of the HB20 were during the period when 
compared to the 3.1 thousand units of the Onix.

It is difficult to state if Hyundai will maintain the 
leadership position until the end of the month, which 
will be long, with 22 working days. However, given this 
distance, it would not be a surprise if, in the least, it closes 
as the leader during the first 15 days of the month. It is 
important to note that Chevrolet is conducting a broad 
retail campaign during the beginning of the month, which 
should help the Onix during the 2nd half of the period.

The volumes are a direct result of a slight renewal 
of the HB20 family, which, in September of last year, 
received visual, technical, and catalog renewals, 3 years 
after its launch.

The HB20 numbers are, in fact, so good they 
are driving Hyundai’s sales upwards, which is already 
reserving the chair in the 1st row of the biggest for this 
year. Not only did the brand knock Ford down from its 
traditional 4th position in the light vehicles ranking by 
vehicle manufacturer during the first two months of the 
year, but it also achieved even more expressive results.

In the states of São Paulo and Minas Gerais, the two 

Market

March begins with HB20 as  
the best-selling car in Brazil

Marcos Rozen | rozen@autodata.com.br

biggest vehicle markets in the country, Hyundai is already 
the 3rd best-selling brand to date this year even up to the 
first days in March, according to Fenabrave data.

In the state of São Paulo, the Korean company detains 
a market share of 11.5%, with only GM and VW ahead 
of it, with 18% and 12.6% market shares, respectively. It 
overcame Fiat, which closed with a market share of 10.3%, 
Honda, 10.1%, Toyota, 8.3%, and Ford, 7.9%.

In the state of Minas Gerais, it also has a market 
share of 11.5%, behind Fiat, in the 1st position, with a 
23.7% market share, and Volkswagen, in 2nd, with a 
15.5% market share. It closed ahead of GM, which had a 
market share of 11.3%, Renault, 9.2%, and Ford, 8.1%.

Incidentally, Hyundai’s plant in Piracicaba, in the 
interior of São Paulo, which exclusively produces the 
HB20 family in the hatchback and sedan versions, is the 
only plant in the country to currently operate on three 
shifts.
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Production of  the new BMW 
X1 and Audi Q3 begin in Brazil

Autodata Newsdesk | redacaoad@autodata.com.br

BMW began on Thursday, 10, the production of 
the new generation of the X1 compact SUV at its 

unit in Araquari, in the state of Santa Catarina. The 
previous model had already been produced at the unit 
since November 2014 - at the time, it was the 2nd 
product to come out of the Brazilian plant, in addition 
to the Series 3.

Carsten Stöcker, senior vice president of the 
plant, stated in a press release that “the entry of 
the new generation of the X1 into production in 

Vehicle manufacturers

Araquari is the result of commitment with quality 
standards that are in total harmony with other BMW 
manufacturing facilities spread throughout the world.” 
He added, “Local production of the new X1, one of 
the brand’s most desired vehicles, demonstrates the 
significance of the Brazilian market to the group’s 
business.”

The new X1 produced in Brazil is equipped 
with a 2.0-liter Flex TwinPower Turbo engine and an 
8-speed automatic transmission, with prices ranging 
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from R$ 167,002 to R$ 200,000, depending on the 
version - sDrve20i GP, sDrive20i X-Line, and xDrive25i 
Sport.

The plant in Araquari, which has a production 
capacity of 32,000 units/year, also produces the 
BMW Series 1, Series 3, and X3, in addition to the 
Mini Countryman. This is the company’s 30th 
manufacturing facility in the world, which has plants 
in 14 countries.

Audi - The Q3 went into history as the second Audi 
model produced in Brazil, following the A3, in its 
hatchback and sedan versions.

The SUV is already being produced in an 
exclusive line at the facility that is shared with 
Volkswagen in São José dos Pinhais, in the state of 
Paraná. According to the vehicle manufacturer’s press 
release, “The model was the best seller in its category 
in the Brazilian market in 2015, and is a key product 
for the brand’s strategy in the country.”

The vehicle manufacturer says the new line 
for the production of the model “is equipped with 
high technology machines and robots.” The local 
production of the Q3, stated Audi, “follows the 
highest quality standards of the brand in the world.” 
Operators were trained at headquarters, in Germany, 
and knowledge was shared with other plants.

In the press release, Bernd Martens, member 
of Audi AG’s Administrative Board, responsible for 
purchasing, stated that “local production of the Q3 
strengthens the brand’s global growth strategy.” Jörg 
Hofmann, president and CEO of Audi in Brazil, added, 
“We have reached the leadership position in the 
premium segment in Brazil in 2015, with the Q3 as the 
2nd best selling model, behind only the A3 Sedan. This 
result confirmed we made the right choice of models 
for production in Brazil” - the A3 went into production 
locally in October of last year, with two versions, and 
2.0-liter 120 hp and 1.4 a TFSI Flex 150 hp engine 
options.

Vehicle manufacturers
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Foton found the partner it was looking for since last 
year: on Thursday, 10, Agrale announced it closed a 

deal to temporarily assemble the Chinese brand’s trucks. 
Agrale’s unit 2, in Caxias do Sul, in the state of Rio Grande 
do Sul, will be responsible for the operation that is 
scheduled to begin in July up to the 1st semester of next 
year, when the Foton plant in Guaíba, also in the same 
state, is scheduled to be inaugurated.

In a press release, Agrale stated it will be responsible 
for the entire production operation, from receiving of 
components, assembly, test, and quality control up to the 
delivery of the final product.

Agrale to assemble Foton 
trucks in Caxias do Sul

André Barros | andreb@autodata.com.br

Vehicle manufacturers

Both companies end up winning with the 
agreement: Agrale optimizes the use of its assets, which 
have been idle due to the current market situation - the 
market dropped 35% during the first two months of this 
year when compared to the same period last year - and 
Foton implements faster local production of its line of 
vehicles.

In another press release, which did not mention the 
agreement with Agrale, Luiz Carlos Mendonça de Barros, 
president of Foton’s Board, said the first vehicles of the 
pre-operational series have already been approved in 
tests, with a high ratio of local components.
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Some Foton suppliers are known: Cummins 
engines, Dana axles, ZF transmissions, Knorr-Bremse 
brakes, Maxion wheels, Sachs clutches, Pirelli tires, Bepo 
fuel tanks, Heliar batteries, among others. The cabin will 
be imported from China.

According to Agrale, the facility is ready to assemble 
the Foton trucks - at the unit 2 in Caxias do Sul, where the 
company already produces the Agrale A, S, and LX lines, 
in addition to bus chassis and the Marruá utility vehicle. 
According to its director-president, Hugo Zaterra, the 
business represents the consolidation of the company’s 
international expertise and is proof of its elevated quality 
standard and manufacturing processes.

In the statement, Zaterra added that Agrale signed 
a 15-year partnership to assemble International medium 
and heavy trucks in Caxias do Sul. “Now, this excellence 
as vehicle manufacturer is once again highlighted by 
Foton’s choice.”

são MATeus - Concurrently, Agrale began the assembly 
of the A Line of light trucks at the new São Mateus unit, 
in the state of Espírito Santo. The models produced 
there will be the A10000 and the A8700, destined to the 
southeastern and northeastern markets of the country.

In September 2015, Agrale began production of the 
W9 urban bus chassis for delivery to neighboring Volare, 
in the same state. The vehicle manufacturer had plans to 
produce trucks in Espírito Santo, complementing vehicle 
production in Caxias do Sul, in the state of Rio Grande do 
Sul, and maintained loyalty to its plan.

In a press release, Zaterra says that the beginning 
of the A Line truck production operation in São Mateus 
is within the company’s competitiveness objectives. 
“We were penalized with freight costs to ship our 
products from the state of Rio Grande do Sul to the 
rest of the country, especially to the east and northeast, 
and production of this new facility will allow us to 
achieve gains in logistics, which will allow us to reduce 
distribution costs in Brazil and exports.”

The company informed that the A Line of trucks 
will continue being produced at Agrale’s unit 2, in Caxias 
do Sul, for delivery to markets in southern and Center-
Western Brazil.

The new Agrale truck line was launched in 
November of last year and is composed of three models - 
the A7500, A8700, and the A10000, with a unique offer of 
a stamped steel cabin.

Vehicle manufacturers


